Programme communication for beginners

In the spotlight

* % Co-funded by

Inte ra Ct {* * the European Union

Interreg




PRESENTATION

Contents

Marketing in Interreg

Power of visuals

Essentials of communication messages

Managing your social media and web







PRESENTATION

HILCTITCY

Estonia - Latvia

Co-funded by
the European Union



PRESENTATION

Co-funded by
the European Union

interreg

HILCITCyYy HILCITICY
Baltic Sea Region Italia - Osterreich

HILCSIrcy

Estonia - Latvia

ierreg HiLerrey

AUSTRIA - HUNGARY

Alpine Space




PRESENTATION

Co-funded by

the Eu

ropean Union

*
* 4 *

European Union
European Regional
Development Fund

* *
* 5 %

The European Agricultural Fund
for Rural Development: Europe
investing in rural areas

Co-funded by
HilteIrey the European Union * * e
* *
* *
sitic Lo x ok
nteres [ il
i European Union
lanterres [l Interreg European
Alpine Space AUSTRIA - HUNGARY Social Fund

EUROPEAN UNION
European Maritime
and Fisheries Fund




PRESENTATION

*

Minute

Maid

Slim-fast!

4 - g
é:/l z;n' .,jBo’w,roNT‘ lzollvfc Actifvel



¢ il ﬂi ld® FROUY D WE v YVRIILOXEY % el AV ) BEY
2MUB 0 oNENTHB Y 1000 'QOUAMONOMA] L v YEEO: 97 W ¢
@40 WO 95FS 4 .+ oOe (6N Eo £90. s oY EPORivETeE BLe: .
sQORE> IES D <M Eea 0G0 EHOH ol [B=H" @ MEOY-)HiA.
> 0 i e SBOBAMEEE - O 500z eBE oM -2 85 00~T0- [ HHAC me e
8- Wl 0 042 <05 W70 MA 00D 18 a0 + H-Of« EREAR:E S50 | =
3W5 0P v W Nt e83m L :@REN,001 FAE ~OANHEN o I 58>
VI ¢ 5 RN 01 HOF I8 B0t R @Y 61520 B« - HEDA 5 it g
v 08 SUle - 000087 AREokmOIE: 4 /9sH-e03Y MY FDQO G -
L oHoxfOONAQ@EYE 0RO+ RINLL | [#E CVe OC -ouowﬂ;>€wo
0@ ¥ HEAHOR C¥Oy -2 o@loo® [ Amy BOGE fo sW s So0oDmg
ORISR IR KABvs: 8@~ 40N w0 JROZIMeE: HE- vRamdeT
o= B 200 H=F0H20 % 490 vRVYEODDE - a0 0 10E 2007 WG D~
= eHABMCERETS 8% [ RBETY ¢ F Wy el a6 B D |+ 68 e
B Es RYOYMOENE o WL 3% iDENLC WG s 12 leoiDGEs B\
UHEE - AU810030 Do MBS A9xEONE R i § 0 OOBI 4 /e 8T
1500200 - (@3 BEwH 4005 20 HXs LI PIREAs\EINED: God]

Al bGEe oW lAlE ~ I CEB! oI Re dBEa+1A% v HEEE yﬁ-oozn-L~\
JORNOLIEY O R - K20 | L] | u-m;:m-®v.eo-.aupL@ Ve OEMDE
IV SES R E -. #EEEY ~6 2o QML .,..am”a-@=-m)uv¢u.mm-mo
¢35 QEAZNOWAE HeD.-m . "SEOD) (INRREOs " «~ @nudmuunwm‘m_
H0Ms@RAY@< @OMi[<EGec O AN IH Sy FE®AL o o A0F s TRERNT A
iy LISECHH ae FEEE 0 -3au- @ceau PED ¢ n HZan,21L
w.m@ £0<0 Q@ 5409 CEILVES  FEREEELE R I RO SIS S
| WEREDC  HE - m G5 (@2 1@ EseOON" = BR.E: E-a -sv-@ﬁu.
IRTRE B E cEiNEIOC90 .a\,%rqn Vol \¢BEESvHA ) Xp
m:m.ih; 1 LGB gl.ﬁhdm&-ga 5 ,ou- J4+0ED FASHER cr_g
lill SR FPteI000 | (eElanany slATH 2 13-5”..-a

o BE%E S IR Q..- Berropny .xe_ NY R - boER R | /XS ‘# -
-:,us.nﬁ4@=~¢ DAEIM %30 -Hra ;sOEEN: "Bl ‘WO ~»MoO: ¢
AEEN TS QE -2 J{CH OFA) il ;6 -of@ MRk, AR cBEC N
K EEre DRA ol umars,omgrdf-_ B e4Ble VBl o 2=BOlsHMe?
) Q\,.;-pn-, Oowd OO0 ommo_A- %0 (L9 w@al k=S
0 HWCHORKEO ¢ oz ' Cle T ANNe - 100 He=RNORACAYSEXOE YoxE 8
SRR L _b,u-eaau@u 6% Boe KO- %A ¥H100E" TNCIQEE= S
1 ZGENAS TO0ESOPRNGC, B OBErE- el JO0R < HH UI0EN o<
vEOY IR0 Ml HEN una-w.Jaazow :R@vE.s mbis XX Tl J3
LDETER] EEI1oR] BB BA L TRfolofr (=[S | B LEL FiFs—H [ BY JRESSaE:
Wall® RPR« Y0 AW E- BHE O au_onza 4O -EC ER ST L] [
| « B _Jemogo.-m -r- Ll 80 mxlnn¥<e&en_« OH~A ¥y &
B¢ e elBsonZNE B> a-0EH*A &1 10T -sae,.n_a@
TlImR HYeseo 1HEOI 37 ¢ $iHG HwBEOA §~om@¢wu_ Bi0dag
R AN "o vB e 'm_n mmgmm ;rrnoa!an a....»ar«mg L
AN IPEE AT UEYN RSl S My Je0~a<fle - E-~vQO[dHBA0 i Do
LOGEE AR & oy -uﬁ.-,gz T0Eg O~ CAEACOLED DS m.~n*5n
COPRXOS , EHGEE " - BET o8« Ruoaagg~,n,ﬁ}w,(lmpa b | < CR
JONET HIINAS A& «l-fmmxw:_\moA cOR 10 TEHEIE» ¢ F=a¢o:.e
Y« 4 0 ERRZOAD- %2 20ECHNE ol 22940 »Be sL@0oHO¢< 0D EME
-x opil «Ho> 0wy o of . ﬁ:.- CHoIsnDEnr <HUEYL 8" it ge0€
e | B -fonnbeﬂ - MEF s Qe i~od B! OWCi0- «:-. ] EE
el Cons Y 8 /2@ 0=»F"HEBHEB BTty B oNE: o [N
M _.\1.¢Ir-:g; CEYHAY 4. ¢8R L edu B YERE N ar d‘.newm
EREC ROk £ eveom,-L.u.ﬁ ngc%mcvonmu,o :Enog,mx%qm@@
v HiE (CPEIT M ﬁmAm:ﬁ <¢8..8 /0@ FEGC S MM A ¢l -~
P4 AN YE (R eI RZEOEN) 9 *OAm.m.-.-ﬁ eILcoNE0=®
i) %E W NEOQ0:8=0~HEBE<FV000 BN im[ O01¥ quuc.n-vcawoﬁ
000« »IHE-ZR-@ xB % O «@oiua-o.a-m-ayagi@z;_E‘z=g;m
«ir ' x- GEREVaE 0BCER §0 = L &™D)ONE - a0mEt <R €002L0C
,fnn @ ‘HE 0 -E0MNC a-00 BE: +CH) @6zl -“n% daEoR

¢0:70Fse @ HNEC He Hwo -Olwo7 #c OHULEYE G IEL AV
z_w$*ww CeHO 4 B EHRON DX0lT= s~ o 0@ A .ur- ©¢
3@ 08 e BARERZBReN" Oz > us W0k’ g:EvR'E BB~ - &
WO«E0%2er » BHON2CHEIE®®8 ~oHE BE sauxndagwupms. {je B
RN 13 RERE] - ERGANORY MRS 11V Ee B L RECT EshN - B <E I-“s‘\‘qax
M AoHED3c&=cHe . BAx2NON D:BoEYag0. ITWNpESOA T HFIES 0 2=k
1:EY Bee2wETE0 + HMyOc:y¥iHe:HPavill: \d& me LBV EOR ! =R
COE wiIEOVNEBoeE ) «B2DZEACH O, aoﬁ@n;espnﬁ=d«%@avna®nx
m,vaﬁ dO0BORXREs Nl 2EECGu«-C % & *NUE NS £ - HLBEOES
e

u—q‘;_r

"p'o

)
Y
i
i




Market share
of iIndustries

$159.6bn

Film
Music
Advertising

Video games

o m *Estimates by ChatGPT
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Market share
of iIndustries

Video games
159.6

Advertising
579

" m *Estimates by ChatGPT
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The European Union Is a product of
many parts. The parts make up the
entity of the EU.
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Interreqg: 13% have heard
about it

Eurobarometer website

http://ec.europa.eu/commfrontoffic

e/publicopinion/index.cfm/General

/index

« 1E)

Q8 Have you ever heard of Interreg?
(% - EU)

YES, AND YOU KNOW I
WHAT IT IS

YES, BUT YOU DON'T KNOW . 10
EXACTLY WHAT IT IS

v I

DON'T KNOW | 1

TOTAL 'YES' . 13


http://ec.europa.eu/commfrontoffice/publicopinion/index.cfm/General/index
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Talking to

YOU

BCE Co-funded by
* the European Union

HILCIIcy

the general public

General public



First you must know who you want to
talk to and what you want them to do.
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HILCIICyYy

Talking to

YOU

BRI Co-funded by

d the European Union

the general public

Your .
General public

Your

message




Tools/channels are the last thing you identify.
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We always design for someone and we always design for a reason.

We talk to someone because we want this person to do something with
us or for us.

f you know who you talk to, you will always find the best way to do it:
Remember when you explained to your mum what you were doing as a

job.

f you know why you are doing something, you will always find the best
way to do it: Remember why you explained to your mum what you are
doing in the first place.

1E)
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What do we (usually) communicate?

A Our programme is doing a lot of good stuff!
A You can join us and do a lot of stuff that benefits both of us!
A Brought to you by the EU. The EU is good, yummy!

Hey, look at that!

So much stuff we can do together!

To go there, follow me

l.a Possible user



SENTATION

Communication Is about change .

PRE

Communication is the business of influencing behaviour. You want to
bring about a change in your target g r o ubpls\dour or attitude.

We must have a clear target for your messages and a clear reason for
why weore telling something.

Private companies -> urge costumers to buy a product.

nterreg programmes-> urge citizens to take part in projects that solve
oroblems and improve lives with EU funding across territories, then raise
awareness about these achievements.

Ta
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N O u lwrains focus on
accounts more than
statistical accounts

Daniel Levitin, neuroscientist

vivid, social
dry, boring,
0



Mini task:

Count the N70s I n the next



1629038467098253649201
0928394261827030932143
1425370563933849502156
0989645397261539416273
2543254282629940570321
6547894024352901923465
8906875849302321454379
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Now try again.



14253/0563933849502156
8906858493/02321454332
098/964539261539/41623
092839426182/030932143
162903846/098253649201
25432542826299405/0321
65437/94024352901923468
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First slide of numbers was
We do the second slide:

pure information
communication



Communi cator 0Ss
perspective;

Missing Missy



From: Shannon Walkley

Date: Monday 21 June 2010 9.15am
To: David Thorne

Subject: Poster

PRESENTATION

Hi

| opened the screen door yesterday and my cat got out and has been
missing since then so | was wondering if you are not to busy you could
make a poster for me. It has to be A4 and | will photocopy it and put it
around my suburb this afternoon.

This is the only photo of her | have she answers to the name Missy and
is black and white and about 8 months old. missing on Harper street and
my phone number.

E Thanks Shan.



From: Shannon YWalkley

Date: Monday 21 June 2010 10.24am
To: David Thorne

Subject: Re: Re: Re: Re: Poster

yveah thats not what | was looking for at all. it looks like a movie and how
come the photo of Missy is 50 small?

M ISSY From: David Thorne
Date: Monday 21 June 2010 10.28am

A SHANNON PRODUCTION To: Shannon Walkley
Btk - 53 . Subject: Re: Re: Re: Re: Re: Poster

- —— R
U0 wtn it S o S MBI A B8 Sale Vel et ¥ BN
- - -- o.v - -r= W . comne
R - - .-
9 4 e -

Diear Shannon,
It's a design thing. The cat is lost in the negative space.

Regards, Dawvid.

From: Shannon YWalkley

Date: Monday 21 June 2010 10.33am
To: David Thorne

Subject: Re: Re: Re: Re: Re: Re: Poster

G Thats just stupid. Can you do it properly please? | am extremely
emotional over this and was up all night in tears. you seem to think it is
funny. C-an you make the photo bigger please and fix the text and de it in
colour please. Thanks.



From: Shannon YWalkley

Date: Monday 21 June 2010 10.59am

To: David Thorne

Subject: Re: Re: Re: Re: Re: Re: Re: Re: Poster

This is worse than the other one. can you make it so it shows the whole
photo of Missy and delete the stupid text that says missing missy of it? |
just want it to say lost

MISSING
MISSY

AN EPIC SHANNON PRODUCTION

JUNE 20




From: Shannon Walkley
Date: Monday 21 June 2010 11.21am

To: Dawvid Thorne
subject: Re: Re: Re: Re: Re: Re: RHe: Re: Re: Re: Poster

yeah can you do the poster or not? | just want a photo and the word lost
and the telephone number and when and where she was lost and her
name. Mot like a movie poster or anything stupid. | have to leave early
today. If it was your cat | would help vou. Thanks.



MISSY THE CAT

MISSING FROM HARPER STREET
ON THE 20TH OF JUNE

CONTACT 0433 359 705

From: Shannon YWalkley

Date: Monday 21 June 2010 11.47am
To: David Thorne

Subject: Re: Awnener

Thats not my cat. where did vou get that picture from? That cat is
orange. | gave yvou a photo of iy cat.

From: David Thorne

Date: Monday 21 June 2010 11.53am
To: Shannon Walkley

Subject: Re: Re: MAwnene

| knows, but that one is cute. As Missy has guite possibhy met any one of
several viclent ends, it is possible vou might get a better cat out of this. If
anybody calls and says "l haven't seen your orange cat but | did find a
black and white one with its hind legs run over by a car, do vou want >
yvou can poltely decline and save yvourselfl a costly veterinarian bill.

| knewsr someocne who had a basset hound that had its hind legs remowved
after an accident and it had to walk arcund with one of those little buggies
with wheels. If it had been my dog | would have asked for all its legs to be
removed and replaced with wheels and had a remote control installed. |
could charge neighbourhocd kids for rides and enter it in races. If 1 did
the same with a horse | could drive it to work . | would call it Steven.

Regards, Dawid.

From: Shannon Walkley

Date: Monday 21 June 2010 12.07pm
To: David Thorne

Subject: Re: Re: Re: Sfasnener

Flease just use the photo | gave you.



LOST

MISSY THE CAT

REWARD OFFERED
$2000

MISSING FROM HARPER STREET
ON THE 20TH OF JUNE

CONTACT 0433 359 705

From: Shannon Walkley

Date: Monday 21 June 2010 12.34pm
To: David Thorne

Ssubject: Re: Re: Re: Re: Re: Awrenw

| didnt say there was a reward. | dont have 52000 dollars. What did you
even put that there for? Apart from that it is perfect can you please
remove the reward bit. Thanks Shan



LOST

From: Shannon YWalkley

Date: Monday 21 June 2010 12.51pm

To: David Thorne

Subject: Re: Re: Re: Re: Re: Re: Re: Awvnanw

Can you just please take the reward bit off altogether? | have to leave in
ten minutes and | still have to make photocopies of it

MISSY THE CAT
NO REWARD

MISSING FROM HARPER STREET
ON THE 20TH OF JUNE

CONTACT 0433 359 705



LOST

From: Shannon YWalkley

Date: Monday 21 June 20170 1.03pm

To: Dawvid Thorne

subject: Re. Re: Re: Re: Re: Re. Re. Re: Re: Sovverw

Fine. That will have to do

MISSY THE CAT

MISSING FROM HARPER STREET
ON THE 20TH OF JUNE

CONTACT 0433 359 705
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Your communication needs to be

If you are working with professionals supp
with the information on what you want
them creative space.

Interesting.

ly them
%/o do. Allow
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Humans are biologically wired to
process the world  visually , which is
why making content more visual
Increases its Impact and efficiency



Mini task:

What Is this about?
3 seconds.



In @ hundred meters there
IS a stretch of increased
danger of falling stones
from the right side of the
mountain.
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Now try again.



100 m




NOILVLINISTdd
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Same thing.

In @ hundred meters there
IS a stretch of Increased
danger of falling stones
from the right side of the

mountain.

100m




Visuality strengthens your brand value...

PRESENTATION

V4

ewi ch makes you recogni sabl

46
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Determines your value, both material and non
material

°1.25 $3.25
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From Super- v’ﬂ '
Hot to Totally T8
Awkward

— o Mot

hy Even
W Rappy |
womet )
(and Men
cheat

Sets your image

TR
S Bip

Camila
Cabello
“gsqm COLLECTIVE
L Ut ACTION
CELEBRATING

FASHION'S
COMMUNITY
SPIRIT

BRAVE NEW

is Bliss-Maxing
Breakthrougf

What's Norma
What's Nd
PLUS: Fun Tipi
for Your Nip

= Y :XLs

] IR
L |

Fes

THE DESIGNER &
THE DUCHESS
GIVENCHY'S
CLARE WAIGHT
KELLER MAKES

HER MARK

B 4
e WITHERSPOON

ACTIVIST, ADVOCAITE,
HOLLYWOOD'S MORAL COMPASS

SLICK WOODS: MOM OF THE YEAR
AMERICA'S MOST POPULAR SENATOR
VICTORIA BECKHAM GETS ACTIVE







VOGL

MADCHNNA

-~

lashion’s

British Vogue Magazine American Vogue June Vogue Magazine (Nove Vogue Magazine Subsc Edita Vilkeviciute cove Gugu Mbatha-Raw Co British Vogue Magazine

yourcelebritymagazines.com models.com amazon.com isubscribe. co.uk - In stock pinterest.com pinterest.com yourcelebritymagazines.com

Cover Story in Vogue ... Greg Kadel for Vogue A Vogue Magazine (Augus Vogue Magazine (Jan vogue cover magazine L'Uomo Vogue Magazin Vogue Magazine March
vogue.com pinterest.com amazon.com amazon.com limityukx myddns.de yourcelebritymagazines.com famousfix.com
BV Y i

2 DRAMATIC
=

Vogue Magazine Cover UK Vogue magazine Vogue Magazine Cove Ondria Hardin Covers Croatian Model Grace Vogue Italia magazine 54 Vogue September

milacossio.com yourcelebritymagazines etsy.com - In stock pinterest.com croatiaweek.com amazon.com vogue.com



EVERYTHING LOOKS

OFFICIAL Visual communication

encompasses everything
related to visual design,
even fonts.

It only works if you

ngALSE‘

use a good serif font




NOILVINIS3dd
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Public communications:

AAssumpti on

0 Why is this relevant to me?

AAssumption t hat

o | di dnot r ea

AAssumption that

o0 Written by insiders, for insiders
AAssumpti on

OdDescri bing

1E)

t hat

| S e

t hat process

bureaucracy

common pitfalls

peopl e care
peopl e see
t hi s was a
peopl e

| snot

(about
t he nee
probl e

under st and

matters

Commu
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N | ' leamed that people will forget
what you said , people will forget
you did , but people will never forget
how you made them feel . O

Maya Angelou, poet

what
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NOILV1IN3IS3dd


http://www.youtube.com/watch?v=NemtQx0m0Ss

56

Emotions do not only refer to happy or sad,
but a range of emotions



How does it make you  feel ?



https://www.bbc.com/news/world-us-canada-42322346

STOP CLIMATE CHANGE
BEFORE IT CHANGES YOU.

W
oo
OB for a living planet

A lot of scare-vertising tactics
can be seen in commercials to
prevent drunk driving and
cigarette smoking. The World
Wildlife Fund is one brand
known for its controversial and
fear-inducing imagery.
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EVERY BREATH YOU TAKE WILL EVENTUALLY SHORTEN YOUR LIFE.
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Are our jobs too boring to get creative?



http://www.youtube.com/watch?v=zrS3Zzqz5Wo

PRESENTATION
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N | you think you are

too small to make

a difference |, try sleeping with a

mosquito . O

Dalai Lama



‘ Public storytelling I pick the killer stat

AAvoid cramming every relevant

A U s e kiltetstt to craft your and to lure people into your world
I then hit them with the detall

Ta
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2%

Less bikers injured per year cycling through Italy-Slovenia border
due to accidents since a bike lane was constructed as a result of
Interreg project BySLOIT! [link]
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nSoci al
It gives a voice and
anyone willing

Amy Jo Martin, author

medi a |

a platform

to engage . ©

S

to

t

h e

u |
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WORLD MAP OF SOCIAL N

- TWORKS

@ roceoock @ wechat @B vk @ Instagrom

credits: Vincenzo Cosenza vincos.it license: CC-BY-MNC

source: Alexa/Similarii/eb



WORLD MAP OF SOCIAL N
January 2023

PRESENTATION

i Y

[

- TWORKS

@ roceoock @ wechat @B vk @ Instagrom

& u credits: Vincenzo Cosenza vincos.it license: CC-BY-NC

source: Alexa/Similarii/eb



facebook.

Most users around the globe, including in Europe.
Often used for private purposes but people follow corporate pages.
Provides an opportunity to reach out to private individuals.

Compared to other soci al medi a chant
higher.

Ta
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percentage of organic reach on facebook Q,

Al BB News (] Images [ Videos ¢ Shopping  § More Settings  Tools

About 14.100.000 results (0,49 seconds)

2 percent

The agency studied more than 100 brand pages and found
organic reach dropped by half for brands with fewer than
200,000 fans in 2014, from 12 percent to about 6 percent. For - B—
the biggest brands, organic Facebook reach fell from 4
percent to 2 percent. Jul 17, 2018

www. kunocreative.com » blog » facebook-reach-in-2018

Facebook Reach in 2018: How Many Fans Actually See Your ...

&) About Featured Snippets i Feedback

id)|



PRESENTATION

W twitter

Primarily used for following news updates

Has half a billion users including a massive amount of journalists, both from
mainstream media outlets and freelancers.

Average user age is younger than Facebook, but older than SnapChat and
Instagram.

T
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G Instagrom

One billion users

Less messy, more chronological timeline than Facebook
30% organic reach T for now

Facebook, but younger and more visual

Ta
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Average reach rate

AVG REACH RATE
The reach rate on Instagram

A
9 340/ records a 32% year-over-year
] 0 decrease.

ON INSTAGRAM

Reach rates evolution for Instagram and Facebook in 2023 (organic data)

13.90%
12
B34%
10
8
6.23%
4.32%
4
2
(0] P
2021 2022 2023

Evolution per month

® Facebook Instagram

ree: Socialinsider dota

Data range: Feb 2021 - Feb 2023 socialihsider

72
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Linked [}

Allows you to connect with professionals and is mostly used in a
professional capacity.

People interested in job opportunities and technical knowledge.

Posting very specific information about your expertise or technical guidance
IS the ideal post content for LinkedIN.

The network grouping features of LinkedIN also allows you to cluster your
target audiences.

Ta
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2 YouTube

Moves away from oOoOvideo search engi n.
Two billion users
Great place to include your promotional videos, tutorials, project teasers

1E)



Number of social media users worldwide from 2017 to 2027

(in billions)

PRESENTATION

6 5.85
5.64

11

Mumber of users in billions

2017 2018 2019 2020 2021 2022 2023* 2024* 2025 2026* 2027+
75

€ Statista 2023 &



Average Daily Time By Platform

Facebook ' Instagram

58 Minutes | ' 53Minutes

Snapchat

35 Minutes
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Social media is more real than many jobs on the market.
Socialmedi a | social medi um.
There 1 s no none size fi1t all o appr ¢

The content you put online shall serve a purpose, corresponding to your
digital strategy.

A lot depends on budget and human resources.

Ta



Let 0s t a lpdtd markebong t .
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Organic and Paid Marketing

ORGANIC Marketing

Organic search; Organic search
results are determined by search
engine algorithms and are based on
the merits of each site.

Organic social; Using free tools
provided by each social network to
build a social community and
interact with it, sharing posts and
responding to customer comments .

PAID Marketing

Paid advertisements sit alongside
organic results and are bought

rather than earned.

79
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(9

-

iphone 11 buy $ Q

Q Al [ Images B News @ Maps [ Videos i More Settings  Toals

About 3,440,000,000 results (1.12 seconds)

T~

PAID
SEARCH

Ad - www apple com/uk ¥

Buy iPhone 11 | From £559 with trade-in

Trade in your current device and upgrade to the new iPhone 11. Buy now. New Ultra Wide
camera. All-day battery life. Liquid Retina LCD. Dual-camera system. Introducing the Slofie. A13
Bionic chip. Services: Free 1 year Apple TV+, 0% Financing, Free next-day delivery.

iPhone 11 - from £22.99 - per month. - More =

Ad - www.mobiles.co.uk/ ¥ 01509 615484
Best Deals on iPhone 11 | Just £31pm With £150 Upfront

%3 Rating for mobiles co.uk: 4.6 - 6,170 reviews

This |s The Cheapest Way To Own The iPhone 11 - Offer Ends Soon, Buy Fast Today!
Featuring A 6.1" LCD Screen, 12MP TrueDepth Slofie Front Camera & A13 Bionic Chip. Free
Next Day Delivery. Best Smartphone Deals. Register for Phone Update.

iPhone 11 - £33.00/mo - Includes 30GE Data - More

\

ORGANIC
SEARCH

www.apple.com » shop » buy-iphone » iphone-11 +

Buy iPhone 11 - Apple

$699 .00 to $849.00

Trade in your current iPhone and get credit towards a new iPhone 11. With a new dual-camera
system and an all-day battery. Buy now with free delivery.

Buy iPhone 11 - Apple - Buy iPhone 11 SiM-free - Buy iPhone 11 - Apple (CA) - Buy

People also ask
How much does iPhone 11 cost? v

Can | buy the iPhone 11 in store? v

Apple iPhone 11 <
Jode ke 7,678 reviews

Details Reviews Shops

Shop now Sponsared

Black 64 GB -~

£729.00 - Currys - By Genie

£729.00 - Carphone Warehouse - By
Genie

£340.00 - Three - By Google

£29.00 - Vodafone UK - By
Searchielecoms

= Compare prices

et tha rinht amanint Af cwcnethine A
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«al Bite 4G 21:03 %7100 [E43) ul Bite 4G 21:03 %100 [E42)

o, EE—
Qs Julija Televigiaté and 2 others U':) Like () Comment @ Send
05 Like () Comment (> Share Glacier Guides ee
Sponsored - &
Totally Iceland oo Discover the best of Iceland with our top ice cave
3hrs - &
tours!

Midborg, Midborg or Midbeer - the downtown area of ... Continue Reading
Reykjavik.
... See More

TOTALLYICELAND.IS

Neighborhood Guide to Reykjavik 101: Midborg | Ice Cave Tours in

Totally Iceland Iceland Into ;hg Glac
Step inside natt

Discover incredible ice...
OO You, Erika Aleksandrovi¢ and 8 others o~ ©® Aron Logi Hjaltalin and 13 others P

ib Like () Comment /> Share 05 Like () Comment > Share

Il
>
e
O
Il
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Organic
Marketing

- Free

- Long-term

- Limited Reach
- Competitive

- Not precise

- Delayed results

<>

Paid
Marketing

Paid -

Efficient results -
Reach Audience -
Measurable -
Precise targeting -
Quick results -
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Cost to Reach 1000 Potential Customers

\ Maoazme $20

é ' Radio: $8
] Cable TV: $7

8 Google AdWords: $2.75

2

e
IN | Linkedin Ads: $0.75

f Facebook Ads: $0.25
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Digital advertising channels

6 Google Ads
3 Google Search Ads
3 Google Display Ads
3 YouTube Ads
6 Facebook Ads
3 Facebook Audience Platform
6 Twitter Ads
6 LinkedIn Ads

1E)
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Nice. But how can | use social media efficiently
practice?

N
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Everything starts with a good

channel design.
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You need a good avatar and header

LR IL ql

: ﬂ’} 1 oll “l

Interre |
North Sea Regig -

European Regional Development Fund EUROPEAN UNION

Twecets Following Followers Likes Lists

1,197 278 1,787 1,508 7

Tweets Tweets & replies Media Who to follow rerean v
North Sea Reglon g

@NorthSeaRegic liows you T3 North Sea Region Retweeted Interreg Tweets 01N TERR
YDRT @YorkDalesRT - Oct 19 v Foll \
H otiow /
The North Sea Region Programme Interesting day yesterday with @CIEEMnet giving a talk on our @NorthSeaRegion

supports transnational cooperation #WaterCog project before giving a tour round out Qughtershaw #NFM

projects around the North Sea. It is part demonstrations site! North Sea Commission
of the European Regional Development kﬁ foliow |
Fund (ERDF). #naturalflocdmanagement #flooding #ecologist #training #enwvironment #rivers

© Viborg et N WY (-, Resion! Cooperation

1a)
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You need a well written bio

WE HAVE A LONG HISTORY OF INVESTING
IN COOPERATION ACROSS CENTRAL EUROPE

Our Story
e .

We are a European Union funding programme that encourages transnational cooperation

bevond borders in central Europe.

We provide funding to partners who face common problems in the fields of innovation,
carbon dioxide reduction, protection of natural and cultural resources, and sustainable

transport. We help them to join forces and solve challenges beyond borders.

For more than 20 years we have been connecting cities and regions to share their interests
and experiences because we believe that cooperation is central. We currently fund 85 projects
and with our support many isolated ideas have the opportunity to grow and create visible

results for a stronger and more united central Europe.

Find some of our project stories at http://www.interreg-central.eu/cooperationiscentral

&3 HILErIrcy €0

Espafa - Portugal

POCTEP
@poctep Follows you

BB £l Programa @Interreg_eu
Espana-Portugal promueve con fondos

UE el desarrollo de las zonas fronterizas.

@ Badajoz (Espafa)
& poctep.eu

m loined r‘.’f.l‘y' 2014

mm
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interregeurope

. Need a visually
) i roms ot consistent page

interreg Europe
il vodafone AU = 11:32 am 82% [ 4 eeeeo yodafone AU T 5:06 pm 84% > 4

We help regronal and local governments across < tarawagner < personaljournalapp

Europe 1o develop and deliver better policy i s ‘

WWW Interregeurope ey

Folliowed by interreggr, ir.astra and 4 others

Following v Message Contact e

Want FREEDOM? A secret to happiness is

letting every situation Ni (5 Be a happy morning
W be what it is, instead of question your person.
what you think it self-worth.

*Seif-care is 50 setfish.* should be.
| said 1o MAN ever

SELF-DISCIPLINE.

IWAS
SHOOTING
FOR BADASS
- BUT SETTLED
FOR A NAP

I am in competition with

no one. : have no d(l-’si‘rc to What d 1. Dig a hole
play the game of being 1at made you 2. Name it love

better than anyone. I am happy today?
simply trying to be better ' ?
than the person I was 2
yesterday.

3. Watch people fall in love
toking care of =

means taking care of business.

When there is nothing
left on your To Do list...and

a O

® PREVIEW APP ® PREVIEW APP
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Need to pin the most important post

& Pinned Tweet

Interreg Baltic Sea @baltic sea prog - Feb 22 v
There are at least 10 things to know about #transnational #cooperation and some
more about transnational cooperation in the #BalticSeaRegion! nbit.ly/ZoquBp

m -
| ‘ '
- "

10 Things to Know /

42 Transnationa

Cooperaﬁon . Things to know about
"2 Transnational Cooperation

in the Baltic Sea region






