
CAP-COM Event

Storytelling approach as a 
link between capitalisation
and communication
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Ice breaker
Exercise

¿What song am I playing?
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Our internal and
external 
communication

We assume others understand, 

but often they don´t

https://www.wordclouds.com/
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But we can do better

Storytelling and plain language
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Example – Interreg Project Slam

3 million 

https://www.facebook.com/watch/100093322512211/849383723461892/

https://www.facebook.com/watch/100093322512211/849383723461892/
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Practical exercise
Storytelling is structure
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Storytelling 
master formula

3 first steps

Context

Specific problem

Idea
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Europe is experiencing an increase in chronic

childrendiseases in and adolescents.

At the border of Spain, France and Portugal,

obesitydiabetes, and asthma are a real problem.
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Storytelling 
master formula

3 first steps

Context

Specific problem

Idea
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Only adults can benefit from useful tools in the

market but they are not adapted to the age of the

youngest and are not attractive enough to engage 

them.

Children with chronic diseases, families and 

school mates do not fully understand it,

do not detect abnormalities in time and 

cannot contribute to their recovery.
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Storytelling 
master formula

3 first steps

Context

Specific problem

Idea
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Would it be possible to offer children and adolescents an

attractive solution

adapted to their needs that would help them understand

their disease and make them aware of their own healthcare?
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Storytelling 
master formula

Steps 4-7

Level 1

Level 2

Level 3

How it works

Solution
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We have developed

easy and attractive tools based on

new technologies directly 

designed for children and 

adolescents.
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Storytelling 
master formula

Steps 4-7

Level 1

Level 2

Level 3

How it works

Solution



P
R

E
S

E
N

T
A

T
IO

N

16

the specific needsFirst, we understood                   

of the children and their environment (family,

school mates and teachers) in terms of

technology, social relations, education and

medical care.
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An educational game that teaches the disease

A chatbot that facilitates treatment follow-up

An adapted video consultation system

Secondly, 

we 

launched 

4 services

A learning platform with educational content

https://tichron.medes-lab.fr/webLogin
https://tichron.ctic.es/
https://tichron.ctic.es/
https://tichron.ctic.es/
https://tichron.ctic.es/
https://tichron.medes-lab.fr/webLogin
https://tichron.medes-lab.fr/webLogin
https://tichron.medes-lab.fr/webLogin
https://tichron.ctic.es/
https://tichron.ctic.es/
https://tichron.ctic.es/
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Finally, we tested if tools worked in:

family

schools

• their environment,

• their and

• with the clinicians.



P
R

E
S

E
N

T
A

T
IO

N

19

Storytelling 
master formula

Steps 8-10

Vision/Impact

Proof/credibility

Branding
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In 2 years we have worked with

more than 260 users, children

and teenagers with ages from

10 to 17 years old, their families

and their teachers.

We launched 3 pilots, each of them focused on a 
chronic pathology: Diabetes in Spain, Obesity in 
France and Asthma in Portugal.

Qualititative results

collected from field notes,

emails, online meetings…

Quantitative data from

surveys (frequency of use, 

learning results, design, 

usability…)
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Storytelling 
master formula

Steps 8-10

Vision/Impact

Proof/credibility

Branding
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W9.rite one parouragraph sentence a powerful vision, what 

you stand for, and what you want the world to be thanks to your 
work

Bvisione ambitious. You deserve it.

We work everyday to fight climate change with data

Thanks to that, we want to change the life of people
everywhere, and make sure they never go hungry again…

By helping youngsters take confidence in their own skills, 
we change the Spanish job market

More than better students. Better people.

“This game helped me a lot, I liked it a lot and  it 

is going to help other children” stated one of the 

participants.

A the end, with this project we helped children and
adolescents to take conscience about their own

health.
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Storytelling 
master formula

Steps 8-10

Vision/Impact

Proof/credibility

Branding
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Bureaucratic 

language

Excessive  

information

Solution oversell 

or mismatch

Common 
Mistakes
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Bureaucratic
language



P
R

E
S

E
N

T
A

T
IO

N

27

Excessive
information
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Try instead

Overselling the solution
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Mismatch specific 
problem and solution
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Conclusion: Tips

Photo by Andrea Piacquadio, Pexels, CC
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Cooperation works

All materials will be available on:

Interact Website/ Interact connections
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