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PRESENTATION

Intro &
Objectives

Updates

Events, campaigns and trainings

Skills

Tips and tricks to apply to your daily
work

Networking

Build/ strengthen relationships with
other communication’s colleagues

Reflections

Workshops to reflect on
communication and visibility



Intro to title

Updates from Interact

Nebojsa Nikolic, Arkam Ograk, Ludovine Porret, Rosa Escamilla

Torregosa | Interact | 02.06.2026

EER Co-funded by
* % th E U -
1HILETduL e e European Union
nterreg
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Academy
Social media course

New, simple, fun

Continuously available and open

Simple test at the end and you get a certificate
Social media challenge — we can repeat

January
February
March
April
May
June

July

August

September
October
November

December
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Academ
Storytelling, Slam edition

* Record high interest — 95 students

* Supports the “Interreg Project Slam”

* Deadline to apply for the Slam: 8 June

* Collaboration with InformEU in September - webinar

January
February
March
April

May

July
August
September
October
November

December
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Artificial Intelligence
Conference

* 30 September-1 October, Prague
* Different aspects of Al use, including communication
* Will include a practical session (like a hackathon)

B

January
February
March
April
May
June
July

August

October
November

December
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HIT - communication

Webinar

* Webinar to present final communication
templates/progress
Updates based on the survey results (Sept-Oct)

* Open to all programmes

Interreg

HIT

January
February
March
April

May

June

July
August
September

October

December



PRESENTATION

What is Interreg
Cooperation Day?

Europe-wide campaign facilitated by Interact,
but led by Interreg programmes and partners
who:

* Organise engaging events to connect
cooperation with local communities

°* On 21 September and surrounding weeks
(from August to October)

1a
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The campaign, by numbers

1.570 +300k 2/M
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What Interact
offer you in
2026

Guide for
programmes
2026

Paid promotion
Zelebration { f

Internationa?

mﬁon
mbmn ing

across Europe!

wastres
COIPERATION
Y

[ .

© 504 milL 1

Coopei(@ Day!

il

Visual identity

COOPERATI(
JA

Visibility at interreg.eu

0 ¢

Q
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interreg [
(GCOP=RATION
OAY

Guide 2026

Guide for
programmes
2026

* Eventideas & inspiration
* Planning tips
* Tools and services

Co-funded by i ;
interact n*;:;” mon— Joterreg [l S2tet yuon
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2 Factsheet 2026

Two pages. Everything you
need to know at a glance.

Interreg ""““
CCOPERATION ! )
IAY

Stronger Together

Interreg Cooperation Day marks I5 years

Interreg Cooperation Day is the annual campaign that brings European cooperation o life for citizens,
Ewery year on 21 September, and the surrounding weeks, Interreg programmes and projects across
Europe organise local events: sports activities, cultural celebrations, creative workshops and much
mare, Facilitated by Intersct, the campaign 5 a unigue opportunity to show the real impact of EU-funded
projects (o the people who benafit from them most.

events arganised partidpants engaged e et

Since 2012, programmes, projects and partners across Europe have come together o make cooperation
wisible to citizens, This anniversary s the moment to celebrate what we have bullt, and how, together, we
have made our regions stronger.

Show real results Concrele project outcomes, tangible Lo citizens
Reach the right people Personal, local, relavant
Build understanding EU cooperation is already around us

Celebrate diversity Different regions, shared goals

QO 0 0O O E

Mature Arts & Culture Competitions Community Family events
activities

Co-funded by
i e e i - i a_  BEEN cotadedby
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Materials
for website
and social
media
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4

Promo video

* Customisable

* Send us:

°* Name of the event
* Date

* Venue

* Logos

* Subtitles in your languag
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Joint Social Media

campaign

We boost your posts!

lnterrey @

(CIPERATION
SAY

Music that
connects

communities
nevoee havdove

Interreg | i} | i Eomeunkn

nterreg I
COOPERATION
nterreg [
(GOPERATION
IAY
Protecting
the Bodrog

Music and
performances
unite: ..

communities

interres

C(COPERATION
IAY

nterrey Il
COGOPERATION
IAY

Cross-border
cooperation in
action - Interreg
Spain-Portugal
(POCTEP)

~—
September
1s Interr. eg
Cooper'anon
g?n%rgu};.mmmes interreg I
have already amazed COJDEDATION
us with their events. SAY

interreg

(OOPERATION Four
AY Strands,
one

celebration

Your
feedback
matters!

Submit your Interreg
Cooperation Day
Evaluation Survey

Interreg I
COOPERATION
IAY

[ -,
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Visibility on
interreg.eu

* Get your event on the
map

* Dedicated article

* European audience
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Campaign timeline

May

+ Launch of the 2026 Guide and
Factsheet

+ Customisable promo video
available

+ Campaign visuals released

+ First kick-off webinar

+ Start reaching out to your projects

June

+ Second webinar on participant
experience

+ Order your personalised video

+ Set up your social media
presence
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Campaign timeline

July
+ Connect with local media
+ Grow your social media presence

+Launch of the Interreg Cooperation
Day site at interreg.eu

August

* Run paid promotion on your social
media channels

+ Request any remaining campaign
materials

+ Your event(s) go live on Interreg.eu

+ First local events begin
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Campaign timeline

September

+ Celebrate, local events take centre
stage!

* Run paid promotion on your social
media channels

+ Your event(s) go live on Interreg.eu

October

- Additional events
+ Evaluation and feedback
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Microsoft Teams

Our central Hub
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HmiIleIrcy -

SharePoint (GOPERATION

Efficient materials Smag I}Tth
management

TR T Upload ¥ [ Editingrid view ] Export to Excel -+ — All Docu
[  Name ~ Modified ~ Modified By
~15th Anniversary Interreg Cooperation Day - Yesterday at 9:14 AM Rosa Escamill
logo
2025 - Thematic Banners Interreg Day Yesterday at 8:45 AM Rosa Escamill
=2026 - Thematic banners Interreg Day Yesterday at &:55 AM Rosa Escamill
Bl 35 Years of Interreg - logo in PNG and Vector March 31, 2025 Mebajsa Nike
formats
Al exchange channel Apnl 2, 2025 MNebojsa Mik:
Announcements and updates March 21, 2025 SharePoint A
Ask the group April 29, 2025 Nebojsa Nike

EUROPE_DAY April 21 Rosa Escamill



PRESENTATION

26

How to download the materials in
SharePoint

eI et Sign in- Interact Portal
Interact Portal $
Communication o o

s er v Communication and visibility network -
and visibility = . L

Communication and visibility network

network
Documents Communication and visibility network - Documents
section - All Documents

o


https://interacteu.sharepoint.com/sites/Communicationandvisibilitynetwork/Shared%20Documents/Forms/AllItems.aspx
https://interacteu.sharepoint.com/sites/Communicationandvisibilitynetwork/Shared%20Documents/Forms/AllItems.aspx
https://interacteu.sharepoint.com/sites/Communicationandvisibilitynetwork/Shared%20Documents/Forms/AllItems.aspx
https://interacteu.sharepoint.com/sites/Communicationandvisibilitynetwork/Shared%20Documents/Forms/AllItems.aspx
https://interacteu.sharepoint.com/sites/Communicationandvisibilitynetwork/Shared%20Documents/Forms/AllItems.aspx
https://portal.interact.eu/SignIn
https://portal.interact.eu/SignIn
https://portal.interact.eu/SignIn
https://interacteu.sharepoint.com/sites/Communicationandvisibilitynetwork
https://interacteu.sharepoint.com/sites/Communicationandvisibilitynetwork
https://interacteu.sharepoint.com/sites/Communicationandvisibilitynetwork
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Official Logo Interreg Cooperation Day
*15th Anniversary Interreg Cooperation Day - logo
2026 - Thematic banners Interreg Day

ICONS Interreg Cooperation Day

*Promo Video Interreg Day 2026.mp4



Join us for the
next session

Making your event

memorable

10:00 - 11:00h, 12t of June
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INTERREG SLAM 2026-2027

Storytelling

proguction Finale
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Why to
participate?

Vv

Vv

Vv

N\
<
EN

To learn about Storytelling
To receive a professional

promo video

To win a trip

To gain publicity
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Thematic focus opened to all

Communication topic

In 2026 the Slam is opened to all Interreg programmes and all
types of projects!
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What happens after storytelling?

JUNE
2026

Selection
of winners

(M JUNE- 7 @l MARCH
OCTOBER 2027

2026
: Life performance
Vulecz_r & Awarding
production ceremony

JUNE

S NOVEMBER

2026

Anouncement

) Social media
of winners

contest
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Europe Day

Joint Social Media campaign - digital cards

*
Happy ‘A"k Behlndevm -

border, there

lei[sl:ss why Interreg Better roads,
, cleaner rivers, E D
Y stronger urope vay

Europe Day! ~. , .
Today we celebrate what

makes Europe unique:

the power to cooperate

across borders

s is just the
programmes I o
One shared e
goal. | il bl

not stopping here. Join
us on 21 September for
Interreg Interreg Cooperation Day.
(OOPERATION Save the date!
anerey - 5 Hasnuoen JAY




A Smarter Europe

Co-funded by
interreg the European Union
=

ns for

nterac: [

From Policy to Impact:
nterreg in Action

Interreg.eu -
Your gateway

to Interreg % N 3 i i
. , interreg [l

© bams

A Greener Europe

Co-funded by
the European Union

Justice without Borders | PaNaNet+ | Interreg Pallium | Interreg italia
Interreg Rhin Supérieur -... Programme Austria-Hungary Svizzera

e [T

A Better Cooperation Governance
interreg [l ot v

=
SMALL | Interreg North Sea Prosper BSR | Interreg Baltic SpeEd-2-Labour Market |
Programme Sea Region Interreg NEXT Romania-...

3.750.728.574 €

Co-funded by
the European Union

STORY

Caitriona Mullan: 'Interreg should
support deeper cooperation...

A Better
Cooperation
Governance
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2026 Comms

June - December 2026

TRAININGS

Social Media Course

Fundamentals of programme communication

EVENTS
Interreg Cooperation Day -Support webinar
Al conference

HIT-Communication

CAMPAIGNS

Interreg Slam
Europe Day

Interreg Cooperation Day

PUBLICATIONS
Stories of European Cooperation

Interreg.eu

CAMPAIGNS, EVENTS

TRAININGS & PUBLICATIONS

June

Postponed

12 June

Deadline + Jury

Support Webinar

First edition released

NOW

July August

all year long

Content request & mobilisation

Content Planning

Video Production

September October November

30 Sept - 1 Oct

Online Event

Social Media Competition

Events across Europe Evaluation Report

Co-funded by

the European Union
iiterace | g

nterreg

December

Second edition released



News
and insights

From the world of Al


https://www.pexels.com/photo/ai-news-concept-with-scrabble-letters-30869149/
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Al news

« Al trending in accessories

* The threat of Claude Mythos

« OpenClaw revolution for “Agents”
* Al helping make cancer vaccine

« EU ban on Al content in official comm.

Sources: TechCrunch, Reuters, Forbes, BBC,
Fortune, Politico



https://techcrunch.com/2026/05/30/meta-is-reportedly-developing-an-ai-pendant/
https://www.reuters.com/legal/litigation/uk-banks-still-lack-access-mythos-ai-model-boes-bailey-says-2026-05-29/
https://www.forbes.com/sites/kateoflahertyuk/2026/02/06/what-is-openclaw-formerly-moltbot--everything-you-need-to-know/
https://www.bbc.com/news/articles/cy41n17e23go
https://fortune.com/2026/03/15/australian-tech-entrepreneur-ai-cancer-vaccine-dog-rosie-unsw-mrna/
https://www.politico.eu/article/brussels-eu-ban-deepfakes-ai-generation-official-messages/?utm_source=email&utm_medium=alert&utm_campaign=EU%C2%A0staff%20banned%20from%20using%20AI-generated%20content%20in%20official%20communications
https://www.pexels.com/photo/ai-generated-shapes-25626587/
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European Al
Vibe, Mistral

New name, more power

GDPR and Al act compliant
- Better privacy, no tracking
- Useful “Canvas” feature

- Doc. upload in paid version

Your Al agent for long-horizon
tasks, fluent in your knowledge

and tools.

Screenshot source: Mistral Al Homepage, accessed May 30, 2026.



https://mistral.ai/
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Insight
Make a GPT

- No coding, very easy
- Call or Regulations helper

- Paid feature, but cheap

ChatGPT

(& New chat
Q. Search chats
[ Library

83 Apps

(2 Codex

*» More

GPTs

Q Interreg Regulation Assistant 2...

e Canva

@ Explore GPTs

Projects >

Recents >

Nebojsa Nikolic
Plus

NE

My GPTs

®

Create a GPT
Customize a version of ChatGPT for a specific purpose

Interreg Regulation Assistant 2021-2027
Explains Interreg (EU 2021/1059) and CPR (EU
2021/1060) rules in plain language. Based on official...

)+ Chats

> Anyone with a link



https://chatgpt.com/gpts/mine

How to write in an
effective way

Eva Martinez, Laura Belenguer | Interact| 02.06.2026

Co-funded by
the European Union
Interreg

1IHILCTAduL
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How to create a good
story in our digital
world?

Let’s get familiar with the digital trends in 2026
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PRESENTATION

47

People are tired of doing everything alone. They want places and routines
that help them feel part of something.
People seek belonging, shared spaces, common rituals.



Sectopia
Communities to share

. People need to feel part of the ‘European
cooperation’ and share its values.
a. Projects should not feel like isolated initiatives
b. Communication should create a sense of 'we are working together’,
this is our territory / challenge / solution’

= 1E)
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Interreg communication should not just inform:
it should make people feel part of cooperation

« Create digital communities, not just channels (LinkedIn groups
for stakeholders)

 Thematic communities (climate, mobility, innovation)

« Turn projects into ongoing narratives: ‘Follow the journey’
formats

« Create rituals: ‘project story of the month’, recurring webinars or
live updates



PRESENTATION

EXAMPLE
The Interreg Europe community: exchange with
other people, advice, personalised content

| ——
Herre Co-funded by
'_“l ope 9 the European Union Q_ Search [J Help & contact & My account
The programme Projects Policy solutions Expert support Our community News and events

Meet the Interreg
Europe community!

We bring people together to cooperate and share innovative
solutions for regional development issues.

Join the community

ORGANISATIONS & MEMBERS 5 EVENTS > APPROVED PROJECTS % GOOD PRACTICES
+16,500 +24,000 +700 +250 +4,200

Discover the organisations that Meet our members who share Past and upcoming, from Get inspired by our approved Explore our database of good
are part of our community good practices, exchange webinars to workshops and projects and see what they are practices share by projects and

knowledge and build networks. networking opportunities. working on. validated by policy experts. -




- @ Opposites longer
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We are living in an era of extreme social and ideological polarisation. As a
result, we communicate to very fragmented audiences that don’t want the
same message. We have to create a genuine corporate identity.



Opposites no longer attract

We operate in multi-country, multi-political,
sensitive environments. Focus on values and impact.
a. Don’'t communicate like a neutral brochure but don't become an
activist
b. Be clear on values: cooperation, solidarity. Avoid political narratives

Ta
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Interreg communication is not neutral but it must
be constructive, not divisive

« Create digital storytelling content: fact-based storytelling +
human stories

 Focus on shared challenges, solutions and the impact of these
solutions

* Avoid EU jargon and political/institutional charged framing

 Don’t use a neutral tone when writing: innovate! (example: Interreg
project helps seniors stay active - Older, wiser and still teaching: seniors
rebuild community life in XYZ region)



PRESENTATION

EXAMPLE
Short videos on Interreg.eu

interreg - e Suropean Usian News & Stories Interreg by Youth Programmes Calls for Projects Podcast Contact  About Q search

Watch Interreg in
action

From farmers tackling climate change, to children recovering from war
trauma and commuters crossing borders, our videos showcase the real-
world impact of Interreg on communities across Europe.

MM, TRANSBORDER - Breaking barriers, tr: AW, Carbon Farming - Farming the future. A, KidsLikeUs - Supporting children’s we

“" Interreg_EU y " Interre . .9
p /S e b
' =) Cambio f . G
i . —i climético “El.. . i 2 % W e
| B ol
ol A

" Interreg_EU

A T

-~

.

Jb Ver en °YOUTUbe » So you take the cart n the's Veren uYOUTUbe

but lwanted t6 workdn Romania and you put if%




PRESENTATION

56

Let’s practice!
Focus on values and change/impact

o rephrase the results of that
project to show the impact and values. Avoid technical
jargon.

@ Are you done? Move around the tables and find the

colleagues with the same paper colour. See how they
reformulated the statement. Exchange.
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TIP ©

From ‘ To

Output

Activity

Institution




PRESENTATION

Development of a cross-border stakeholder
cooperation platform that helps transport
authorities work together for sustainable
mobility governance.




PRESENTATION

People commuting across border can now plan
journeys more easily because transport
authorities are working from the same map,
timetable and priorities.
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Pilot implementation of digital tools supporting
energy efficiency monitoring in schools and
public buildings.




PRESENTATION

Schools and public buildings can now spot
where energy is being wasted and reduce costs,
freeing up more budget for services people
actually use.




PRESENTATION

Capacity-building activities delivered for local
actors in climate adaptation planning.




PRESENTATION

Municipal teams have learned practical tools to
prepare for floods or heatwaves before
emergencies happen.
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Establishment of a transnational knowledge
exchange mechanism to replicate innovative
ideas.




PRESENTATION

All the different countries no longer have to
reinvent solutions from scratch: successful
ideas that worked elsewhere can now be
adapted locally.
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Development of a harmonised monitoring
methodology for water quality assessment.
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Cities and regions can now identify pollution
problems faster because they all measure water
quality in the same way.




PRESENTATION

Production of policy recommendations for youth
employment integration.




PRESENTATION

Young people looking for work can benefit
from support that better matches training
opportunities with real jobs.
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Innovate with intention,
not just faster.



Solve a real communication problem

Include a way to evaluate whether it
creates value

Be reusable over time

1a
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Reduce
cognitive effort

m Photo: Anna Tarazevitch on PexelsA
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Inverted pyramid

, Most Newsworthy Info
ULNORER /107 What? When? Where? Why? Whom? LEAD

Important Details BODY

Other General Info

(Background

i rtant |I'If{l]
~ importan TAIL




Assume people will scan

The headline may be all they read

It must communicate value immediately



A clear, concise, catchy headline

PRESENTATION

MAGIC FORMULA ‘The Guardian’

‘ Witty: original, creative, different

‘ 2ithy: short (70-80 characters), simple sentence (who & what)
' “retty: attractive, engaging

' Hitty: focus on the readers’ benefit

‘ Self-explanatory.

‘ Recommended structure: subject, verb and predicate
(Who & what)

Ta
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Plain language principles

0 Write for your audience.
Q Use everyday words.

Q Prioritise active voice (i.e. subject does something):
Close to spoken language & less words needed.

1a
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Plain language principles
0 Keep it short.

g Remove unnecessary words. Keep only what
adds
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Let’s practice!
Discuss in pairs (1 min)
What makes this hard to read?

The project supports SMEs in the adoption of
energy-efficiency measures aimed at contributing to
cost optimisation and resource consumption reduction.




. Let’s practice!

84

What makes this hard to read?

The project supports SMEs in the adoption of energy-
efficiency measures aimed at contributing to cost
optimisation and resource consumption reduction.

= Zombie nouns
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Zombie nouns suck the life from active
verbs and lumber across the page

driving the
motion.

Helen Sword, Writing Academic
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Let’s practice!
Turn zombie nouns into active, living verbs

Action

The adoption of measures === Adopt measures

Cost optimisation Lower costs

Consumption reduction mm)  Reduce consumption

1E)
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Your challenge
Rewrite the sentence in
no more than 12 words

The project supports SMEs in the
adoption of

energy-efficiency measures aimed at
contributing to cost optimisation and
resource consumption reduction.

1E)

Scan to
submit




| Before:
The project supports SMEs in the adoption of energy-
efficiency measures aimed at contributing to cost
optimisation and resource consumption reduction.

After:
The project helps small businesses reduce energy
consumption and lower costs.

Ta



'« ® The price of a cookie
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" Cookie

A small piece of data that a website stores In
your browser and sends back to the website
on future visits.
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Privacy and data have been under scrutiny for years. Now people
(youngsters) are willing to share their personal information but only if they
clearly understand what they get in return and feel safe doing so.



98

The price of a cookie
Trust & transparency with data

People exchange data for value. Trust is
even more critical in public institutions.
a. In Interreg we don't traffic with data. We manage trust and represent
EU institutions.
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Data is a responsability, not a currency

« Be transparent about:
- What data you collect
- Why it matters
« Offer clear value:
- Useful content
- Opportunities, examples, potential partners
- Insights
« Careful with pictures! You need to name the source. Acknowledge
that the image was created with Al

. 1B)
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@ Check image permissions

Free resources:

https://pixabay.com

https://unsplash.com

Type ‘Creative commons’ images on Google

Openverse: https://search.creativecommons.org/



https://search.creativecommons.org/
https://pixabay.com/
https://unsplash.com/

PRESENTATION

Tips to work with images

Position images to break up text
Ensure the image is accurate, appropriate and appealing

Ensure the link between the image and the text is clear
Include a high-quality picture

Use people and faces

Use text on images for instant impact

Use charts, infographics to summarize the key points (social
media)
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Let’s practice!
These images are (not) following the rule...

bited. It is a

och ot o verysmaland emot lcesar Position images
Ao to break up text

By Ester Laurell, Interreg Central Baltic
Programme

Central Baltic programme ’ : "
R ,,p 2 B¥) need translation with this

page?

The landscape here was formed by
ice age 10 000 years ago (that's why
we don't have any alps. They were
all grinded away by up to 3-
kilometre thick and heavy ice). It is
a fascinating and challenging
environment: the open horizon,
thousands of small low islands, the
vast, unspoilt nature, exposed to
sea, wind, sun, and storms. People
have survived here by fishing,
sailing, farming, constructing,
transporting, - and nowadays also
by tourism, municipality services
and distance work. But often you
must be a “Jack of all trades”.

102
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Ensure the image is
A AN X accurate, appropriate
4 .;*, 223 A and appealing

Police use batons on crowd in
Barcelona
Europe




Oct 31, 2022

8 Ways To Promote
Corporate Social
Responsibility On
Social Media

Articies = Digital Strategy »
Digital Management and Leadership

Written by Clodagh O'Brien

Main image from DMI blog post on Social Media CSR

Ensure the link between image & text is clear



'.0. ABOUTUS v~ WHATWEDO -~ CAMPAIGNS ~ LATEST ~ CONTACTUS ~
WWF

DDECEANITATINNI

Leading Environment and Climate Organisations Score
European Parliament's 2019 - 2024 Performance

Brussels, 15/04/24 — New in-depth data research from five leading climate and environment organisations
reveals that only a minority of MEPSs during the 2019 - 2024 mandate acted to protect Europe’s climate, nature
and air quality. The majority of MEPs acted instead as either procrastinators or prehistoric thinkers, delaying real
action with patchy and inconsistent voting records, or worse, completely failing to rise to the challenge of the
crises Europe is facing.

The potential benefits to citizens of a socially just transition to a climate-neutral, nature positive and zero
pollution Europe are enormous and over the past five years, the European Parliament has had the power and
the opportunity to act boldly to lead the European Union down this path. This June, citizens will be able to hold
their representatives accountable for their recent parliamentary performance and demand higher ambition from
the European Parliament in the years to come.

To support this, BirdLife Europe, Climate Action Network Europe, European Environmental Bureau,
Transport & Environment and WWF European Policy Office have analysed European Parliament voting
records of the |ast five years to provide citizens with an interactive overview that scores all the national political
parties and European Parliamentary Groups based on their voting performance.

Include always high-quality pictures



Pillars of strength: How embedded
esearch supports resilient health systems”
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Article on the COVID

COVID-19: six months

on the frontline
®®@®

8y Dcborah Evenson and Joansa Wilson (This story woa the fest £ducation category of
the Sharthand Awards 2021)

Use people and faces



https://www.ahpsr.org/stories/pillars-of-strength-embedded-research-resilience-mozambique/
https://www.imperial.ac.uk/stories/covid-19-first-six-months/
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Pushing change,
driving transitions

We help innovators get their game-changing ideas
off the ground.
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Use text on images for instant impact



We're less likely
Humans are having We're less likely Fewer people are HIV infection rates to be bankrupted by There's less
more successful births tocatch TB dying of malaria are falling medical bills extreme poverty

$555585

Use charts,
graphs &
infographics
to summarize
key points

COMPARED
TO2010

2010
Global infant mortality rate Incidence of tuberculosis Glabal deaths from malaria Estimated new HIV infections, Global population living
per 1,000 kve births per 100,000 people in millions per 1,000 uninfected er ' below the poverty line
population r (51.90 or less a day in 2010,
5215 a day in 2023)

More countries allow There are more women
More adults gay marriage working at the topinbig  There are more women
can read business in the west in politics

Blue Monday, deemed the most depressing day of the year by marketeers,

has been widely dismissed as pseudoscience. But in a time of soaring inflation,
conflict and division it can feel as though causes for optimism about the world are
limited. In an attempt to redress the balance, here are some things that

have got objectively better in recent years

(Reseﬂrch: Marcus Webb | lllustration: Christian Tuta)

How it works: We've looked at key indicators in 2010 and compared them with the latest available data

Global proportion of literate Countries where Female-held directorships of Proportion of seats held
Sources: Amnesty, Cranfield School of Management Female FTSE Index, Pew Research Center, Sipei, UN, World Bank, WHO i

people aged 15 and above gay marriage is legal FTSE 100 companies by women in natienal
pariaments worldwide

There are fewer
There are fewer nuclear  More of us have access More of us have We're breathing countries whereyoucan  We're less likely to be We're living
weapons around to the internet electricity ! slightly cleaner air legally be executed murdered a little bit longer

Estimated global number Individuals using the Global proportion of Wind and sclar photovoltaic Average concentrations of fine Countries which have Intentional homicides Global life
of stockpiled nuclear intermet, proportion of the pecple with access power global capacity in particulate matter in global abolished the death per 100,000 of expectancy
warheads global population to electricity gigawatts metropolitan areas (PM2.5) penalty population
030 | Delayed Gratifieation THE SLOW JOURNALISM MAGAZINE | 031

This infographic is taken from issue 50 of Delayed Gratification magazine.
108




PRESENTATION

Thank you! ©

eva.martinez@interact.eu
laura.belenquer@interact.eu

Happy to help you anytime


mailto:laura.belenguer@interact.eu
mailto:laura.belenguer@interact.eu

ICON 2026

Creation of
short videos 1n
an easy way

Nebojsa Nikolic| Interact | 03.06.2026
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What's the
problem?

We overthink and

lack the know-how

" @


https://www.pexels.com/photo/camera-and-smartphone-19358981/

PRESENTATION

A good plan violently executed now
is better than a perfect plan
executed next week.

Image source: Wikimedia Commons, based on a photograph from the
National Portrait Gallery, Smithsonian Institution (CCO Public Domain).

General George Patton


https://en.wikipedia.org/wiki/George_S._Patton#/media/File:General_George_Patton_by_Robert_F._Cranston,_Lee_Elkins,_and_Harry_Warnecke,_1945,_color_carbro_print,_from_the_National_Portrait_Gallery_-_NPG-NPG_95_404Patton-000002.jpg

PRESENTATION

A good video enthusiastically
posted now is better than a
perfect video posted next week.

Some guy Image source: “Some guy” personal collection :P
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But
remember

A long interview with a VIP
from your institution is usually
NOT a good video.

Photo source: Canva Pro
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To succeed, your
video should be

Helpful Entertaining
Offers a real Unexpected,
solution to a fresh, or visually

relatable problem engaging content

Emotional

Make it personal
and relatable, with
real stories



PRESENTATION

Source: European Commission YouTube channel. Used for educational illustration purposes.



https://www.youtube.com/watch?v=_mA-AtHMEyk
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Entertaining
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Source: Talk to EU YouTube channel. Used for educational illustration purposes.



https://www.youtube.com/watch?v=zrS3Zzqz5Wo
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Emotional

Source: European Parliament YouTube channel. Used for educational illustration purposes.



https://www.youtube.com/watch?v=hA0eB12MN0U
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Your videos
should also be

Short Dynamic
Measured in Change in
seconds, not scenes, angle,

minutes pace, efc.

Decent quality

Resolution,
colours, stable,
great sound
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line and

Videos featured here are created by @thechrisgoor and hosted on YouTube. Check out his channel here:
o m https://www.youtube.com/@thechrisgoor/featured Used for educational illustration purposes.



https://www.youtube.com/@thechrisgoor
https://www.youtube.com/@thechrisgoor/featured
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Essential
gear

Camera options
* Your phone

* Osmo Pocket 4
* GoPro Hero13

Microphone options

* Hollyland Lark M2
* RODE Wireless Go ll

Ring light
* 10-12inch
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https://www.pexels.com/photo/dji-osmo-pocket-on-brown-wooden-table-4083514/

PRESENTATION

Test
and adapt

* Act today, not in a week.

* Many videos will flop;
some will be amazing.

* Keep going.

Image source: . Al-edited and adapted
for educational illustration purposes.



https://en.wikipedia.org/wiki/George_S._Patton#/media/File:General_George_Patton_by_Robert_F._Cranston,_Lee_Elkins,_and_Harry_Warnecke,_1945,_color_carbro_print,_from_the_National_Portrait_Gallery_-_NPG-NPG_95_404Patton-000002.jpg
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And then
what?

Video editing made easy
Rosa Escamilla



https://pixabay.com/photos/computer-software-editing-gimp-5903052/
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Thank you for
being here!

Your opinion matters to us.

Please take a few minutes to provide us with
feedback to help us improve our services. Link

(=] yrtf [m]
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https://forms.cloud.microsoft/Pages/DesignPageV2.aspx?prevorigin=shell&origin=NeoPortalPage&subpage=design&id=3zrFqS0DWUeB0VhD-743ShPXwSl7ty5KlQE92riEWb5UQ09TM1dOOU1SUUFITlE4T1I1TlVWUzdQNyQlQCN0PWcu&topview=Prefill

Disclaimer: Cooperation can be complex, and while Interact’s job is to make it easier, Interact cannot offer assurances on
the accuracy of our pan-European information in any specific context.

Furthermore, understanding and knowledge evolves throughout the programming period. If you spot a something out of
date or inconsistent, please contact us at communication@interact.eu

Copyright: This product is licensed

under Creative Commons, under the

'Attribution-NonCommercial-ShareAlike 4.0

International’ license (CC BY-NC-SA 4.0).

You are permitted to share and adapt this

work. You are required to attribute the

work, indicating if changes were made. You

are required to offer revised work on the

same license basis. The material cannot be

used for commercial purposes.
For more information about this license L@IBIMJ(D@@

please visit creativecommons.org
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mailto:communication@interact.eu
https://creativecommons.org/

PRESENTATION

From Turku to
the next ICON

Complete this

The most useful communication lesson | learned during these two days was...
sentence...

Reflect on... what ideas are you planning to implement by the next ICON?
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