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Introduction  
 

#PostwithPurpose was a social media experiment, in which two Interact staff members not 

working in communications were challenged to see whether using LinkedIn could help them 

better achieve their work goals.  

The guide is the outcome of this experiment.  

 

Premise 
 

The #PostwithPurpose experiment was based around the following premises:   

• Premise 1: Increasingly, people are using social media as their main source of 

information. Even information about work. To this extent, websites, emails, newsletters 

can also start to be seen as "traditional media"  

• Premise 2: Your programme's targets groups are people too 😊 

• Premise 3: Even if your programme has dedicated communication staff, they cannot 

communicate on everything. Also, they don't have the detailed knowledge of your field 

as you do  

• Hypothesis:  

o It's a missed opportunity not to use social media to make your programme 

information more available. You can’t just leave this to programme communication 

staff. You should get involved as well.  

 

Method 
 

We chose LinkedIn as the platform to test our hypothesis. This is because currently it is the 

platform most used by Interreg programmes for professional exchange.  

The two non-communication staff members followed the #PostwithPurpose 30-day challenge. 

This was a menu of simple tasks prepared by one of Interact’s communication experts, who 

also provided mentoring supporting during the 30 days. 

 

https://www.interact.eu/about-interact/our-service/library/postwithpurpose
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Findings 
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Conclusions 
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Hints and tips 

• Worried about posting on LinkedIn taking up too much of your time?  

• Worried that you might also succumb to writing meaningless, self-obsessed nonsense?  

• Lacking inspiration for what to post about?  

• Worried that no-one will like your posts?   

Well, the hints and tips from the #PostwithPurpose team may help.  

  

1. Be clear about what your objectives are for using LinkedIn  

• This will help you stay focused, not waste time, and for your contributions to 

stay valuable  

2. Does my post add value?  

• Ask this every time you write something on LinkedIn - this way can be sure you've 

post has "purpose" and isn't pointless  

3. Be yourself  

• We found this hard advice to follow. Posting on LinkedIn can feel performative even 

when you don't want it to be. But keep trying - the more you post 

the quicker you'll find your voice.   

4. Turn off notifications  

• Set aside dedicated time to work on social media. And then for the rest of the 

week don't be distracted by notifications. The best way to do this is by switching 

them off!  

5. Two easy types of post  

• The "post-event" post  

• You've attended an event and you're traveling back by train. A perfect time to 

make a post about one or two of your key take-aways from the event. Not 

only will it help you to organise your own reflections; it may also help 

others too.  

• The "post-upload" post  

• Every time you upload something to your website, make it a habit to make a 

short post about it. Don't summarise the whole thing, just one key highlight. 
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This serves as a signpost to help your stakeholders know where they can 

find the new material. It can act as a teaser for what other useful information 

they can find.  

6. Likes don't matter  

• Especially at the beginning, posting can feel like talking into a void. It takes time but 

if you keep at it, people interested in the same things as you will want to 

communicate with you.  

• In any case, never focus on Likes, focus on what you want to say.  

7. You don't have to post  

• LinkedIn can also be a resource of information and potential contacts. Spending 

your time working out who you find interesting and hearing what they have to say is 

also important. You can save your posts for when you really have something to say.  

 


