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Introduction
Since its launch in 2012, the initiative has grown into 
hundreds of local actions - in fact more than 1.500 events to 
date - bringing people together for cycling tours, concerts, 
community meals, sports or workshops! These events reach 
large audiences and show, in simple and engaging ways, that 
meaningful results happen when communities join forces 
across rivers, mountains, regions or administrative systems. 

This year’s edition also coincides with Interreg’s 35th 
anniversary, a milestone that underlines how deeply rooted 
territorial cooperation has become across Europe.

This report presents the analysis of Interreg Cooperation Day 
2025. It draws on the data collected directly by Interact and on 
the information submitted through the survey completed by 
the programmes that organised events this year.  

This is the eighth edition of the report using the same 
methodology, which allows for direct comparison with 
previous years and highlights the evolution of key campaign 
characteristics over time.

Interreg Cooperation Day is one of the 
biggest communication campaigns 
showcasing the value of European 
Territorial Cooperation. Every year, 
around 21 September, programmes 
across Europe and beyond organise a 
broad range of events to highlight 
what EU collaboration brings to 
citizens’ daily lives. 
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Interreg Day 2025
at Glance

IC DAY 2025

Nº events

events than 2024

Location of events

Place of the event

39 programmes involved

The number of
attendees has
increased sharply.

85

Main difficulties

Time
constrains

Most used and effective 
communicative tool

+13%
countries
29

cities
68

strands
4 4 continents

indoor outdoor indoor
& outdoor

online indoor or outdoor
+ online

37% 28% 28% 3% 8%

Participants

50.815

Facebook

Social Media

10.232.894

people

people reached
It continues to be the most used and 
most effective communication tool.

Organisers’
satisfaction

9.0

Interact
support satisfaction

8.7
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How 
many?
The number of events 
remains stable, with a 
slight increase.  

85 events

Over the last 10 years, the 
average is 87 events, with a range 
from 70 to 100, including some 
positive and negative peaks.
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Average 
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years

87

2025



Where?
Countries 
& cities 
29 countries &
68 cities
In this edition, the number of countries and cities has 
grown significantly. The number of countries is close to 
the highest levels in the historical series.

The highest concentration of events occurs in 
countries bordering Europe, both to the northeast and 
to the south. Another remarkable fact in this edition is 
the number of events held in countries outside of 
Europe, such as Jordan or the United States.
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Spain
9

Italy
10

Portugal
5

Finland
6

Romania
11Hungary

4
Czechia
1

Croatia
1

Comoros
1

Colombia
1

Ireland
1

Norway
1

Denmark
1

France
2

Jordan
1

Luxembourg
1

Taiwan
1

Slovakia
2

Lithuania
3

Slovenia
3
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Distribution
per country Estonia

1

Poland
2

Germany
2

Sweden
3

Serbia
2

Bosnia and
Herzegovina

1

Montenegro
1 Bulgaria

1

USA
1



Where?
Outoor, indoor, 
online

Events
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This year the most numerous 
events have been indoor (37%), 
followed by indoor+outdoor (28%). 

37%

However, events with outdoor activities have attracted the most 
attendees by far, both in absolute and relative numbers.

Online events continue the downward trend of recent years. 
Large-scale events (mainly outdoor) are having the greatest impact.
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22%
9%

56%
50%

12%
2%

2%
2%

8%
37%

32%
36%

35%
23%

21%
27%

9%
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3%
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The number of attendees 
per event has almost 
doubled (+87%) 
compared to last year. 
Although workshops are the most common type 
of event (44%), festivals are by far the event with 
the greatest impact in terms of attendees, 
attracting 81% of the total audience. Festivals are 
traditionally the most successful type of event in 
terms of attendance. 
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13%

44%

1%

11%

9%

20%

1%

2%10%

79%

2%

2%4% 2%

Workshops & seminars

Events

People reached
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Cultural activity

Festival

Others

Online

Sport activity

Environmental activity

135
78

2.539

246

220

100
170

623 people
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43,8
12,5

Target
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Although the number of 
events aimed at the general 
public has decreased to 
49%, the impact in terms 
of attendees has 
remained at peak levels, 
reaching 75%. 
Events aimed at policy makers, either wholly or 
partially, will only include 25% of attendees.

IC DAY 2025
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49%

General public
General public & policy makers
Policy makers

2020

Type of event

Participant per target audience

2021

2022

2023

2024

2020

2021

2022

2023

2024

65,2

4,4
30,4

60,9

17,4
21,7

78,8

5,8
15,4

48,9

15,6
35,6

63,8

3,4
32,8

60,8

1,8
37,4

75,4

10,9
13,7

61,8

23,5
14,7

75,1

2,6
22,3
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37
2016

43
2017

61
2018

51
2019

36
2020

44
2021

36
2022

28
2023

40
2024

39
2025

How 
many?
39 programmes
This year, a total of 39 programmes participated, 
among them 4 transnational and 2 outermost 
programmes. Their involvement was complemented 
by the presence of 3 National Contact Points, whose 
contributions added further value to the activities 
carried out. A notable trend this year was the 
predominance of in-person events, as programmes 
increasingly opted for physical gatherings, resulting 
in a clear drop in online activities. This shift highlights 
a renewed preference for face-to-face interaction. 
Looking at the broader picture, participation levels 
remain consistent with previous years.
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Per
strand
The distribution of 
programmes between 
strands remains 
largely unchanged.
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Participants
The number of attendees 
has doubled compared 
to last year. 
This growth is mainly due to the 
increase in the number of attendees 
per event (598), not so much to the 
increase in the number of events.

(*) The total amount of participants is difficult to calculate 
since not all organisers filled in the evaluation questionnaire 
and the majority of the events were open to the public 
without pass-control. The direct participants in the events are 
estimated taking into account the answers of the evaluation 
survey and the total numbers of events.

50.815 participants*

103.207

18.475
9.499 24.295

50.815

1.011

217 161 324 598

2021 2022 2023 2024 2025

Total

Media



Social 
media
10.232.894
The number of people reached this year has 
exceeded 10 million. Although this 
represents a decrease compared to last 
year, it is important to note that, in the last 
few months, the global landscape of paid 
promotion has changed, influencing 
performance trends across all regions. At 
the same time, the number of people 
reached directly through the programmes' 
own actions has almost doubled, reinforcing 
their commitment and generating a more 
direct and immediate impact of the 
messages about European cooperation.
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Media 
effectiveness 
Only Instagram and 
LinkedIn are increasing 
their usage levels. 
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With the exception of these two channels, the overall use of 
online media has declined. However, the use of offline media 
(newspaper ads, printed materials) has increased. In terms of 
effectiveness, Facebook remains the most effective medium, but 
its downward trend of recent years continues. The effectiveness 
of e-newsletters is noteworthy; although still far from matching 
Facebook's effectiveness, they achieve good results with a 54% 
effectiveness rate. The next most effective channels, with very 
similar ratings, are programme websites, LinkedIn, and 
Instagram (around 46%). Usage level 2024

Efectiveness
Usage level 2025

94%82%16%
Interreg.eu 

website
97%85%47%

Own programme 
website

66%64%41%
Other

website

94%89%73%
Facebook

X

Instagram

LinkedIn

Other social
media channels

Newspaper ads

e-Newsletter

Posters, flyers 
or other printed 

matterials

43%35%25%

47% 64%45%

63% 73%46%

100%22% 40%

19% 27%25%

63%49% 54%

41% 49%32%
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Our programme was the main organiser  
of the event

Our programme organised the event together 
with another programme(s)

The event was organised by a project(s) 
funded by our programme

Our programme organised the event together 
with another institution/organisation 
(not a programme)

Other organisers

Who
The main 
organisers are 
programmes (40%), 
followed closely by 
projects (35%).
Shared organisation between 
programmes has grown, but it is 
still an underutilized formula on 
Interreg Cooperation Day.

40%
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41,2%

2,5%

23,5%

2,4%

29,4%

35,6%

40%

2,9%

15,6%

8,9%

2024

2025



Difficulties
The difficulties in 
organising the event 
are very varied, 
although lack of 
time remains the 
main one (23%). 
The lack of media attention is increasing 
for the third consecutive year and is 
approaching in importance (13%) the 
main limitations that are most common 
(time, staff and budget).
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2024
2025 

27,8%
23%

Transition
a new 

programming 
period

Time 
constrains

Lack of 
media 

attention

Lack of 
collaboration 

of other 
entities

Personnel 
constraints

Budget 
constraints

Others

9,3%
4,4%

9,3%
13,3%

3,7%
6,7%

20,4%
20%

20,4%
16,4%

9,3%
16,3%



Efforts
Scarce effort 
is dedicated to 
marketing the 
events. 
Both human and financial marketing 
resources have little weight in the 
overall organisation of the events. 
The effort in hours is the lowest in 
the historical record.
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2021 2022 2023 2024 2025
Hours

Budget

Marketing

Organisation

76%
24%

84%
16%

67%
33%

88%
12%

57%
43%

83%
17%

70%
30%

90%
10%

65%
35%

83%
17%



Achievements
Achievements 
remain at very 
similar levels to 
those of last year.
The success of spreading the idea of 
Europe and its benefits is growing, at 
the cost of projecting the visibility of 
the European Union.

64%
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Improving the visibility of European territorial cooperation 
Improving the visibility of the European Union 

Becoming more familiar with the idea of Europe and its benefits
Not succeed in getting the message

15,2%

18,2%

63,6%

3,0% 0%

2024

11,2%

64,4%

24,4%

2025



36%
Probably

58%
Yes

7%
No

Satisfaction
A high level of satisfaction 
(9 out of 10) from the 
organisers had not been 
achieved since 2018. 
However, the percentage of programmes stating they 
will not organise an event next year rises to 7%. Added 
to those who are undecided, this means only 58% are 
certain they will organise an event next year.

9,0
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9,0

2021 2022 2023 2024 2025

Will you organise 
another event 

next year?
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Interact's rating 
has dropped 
three tenths, 
although it 
remains at high 
levels. 
Overall, Interact's support 
activities maintain a similar 
rating to last year, except for 
the Interreg Day Guide, 
which dropped by 16 
percentage points.

Support from Interact that the 
programmes value the most…

8,7 60,0%The Interreg Day Guide for 
participating programmes

57,8%Interreg.eu website as a 
platform for the overall 

campaign

46,7%The promotional video 
and the video templates

40,0%The visual concept

24,4%Paid promotion on Social 
Media covered by Interact.

22,2%The templates:
poster, press release…

20,0%Interreg.eu social media 
channels: Facebook, 

LinkedIn, X and Instagram.

17,8%Interreg Day online 
community (IBM tool)

11,1%Explanatory session in the 
Annual Communication 

meeting
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events
1.576

participants
315.921 People 

engagement since
the beginning 
For the second year, we offer an 
overview of the historical evolution of 
how engagement has evolved both 
through direct participation and 
through social media. The graphs 
show cumulative data.

People engagement 30

IC DAY 2025
Co-funded by 
the European Union
Interreg

20252024

350.000

175.0001500

300

600

900

1200

210.000

245.000

280.000

315.000

35.000

70.000

105.000

140.000

202320222021202020192018201720162015201420132012

84.706

41.880

111.230

214.437

232.912
242.411

266.706

317.521

793
872

992 1099

1276
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1422
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454

218

574
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million people reached 
by social media

57.732.675People 
engagement since
the beginning 
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2025202420232022202120202019

962.929

9.133.742

19.301.486

30.077.956

47.399.781

57.732.675

3.795.225

Impact 
social media
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Conclusions The number of events has also grown, although it remains fairly stable 
within a range of 70 to 90 events per edition. In this regard, it is worth 
mentioning the increase in the number of countries and cities where 
events have taken place, as well as their geographical distribution, 
which shows a greater concentration of events in north-eastern and 
southern Europe. It is also noteworthy that this year events were held 
outside European territory (Comoros, Jordan, Taiwan, USA).

Another positive aspect to highlight is the increased reach of the actions 
carried out on social media. The impact achieved by the programmes 
has almost doubled that of the previous year, rising from a reach of 2,7 
million people to 4,4 million in 2025. The impact of the Interact 
campaign has decreased compared to last year, due to the modification 
of the global landscape of paid promotion.

As for aspects to continue working on in order to further improve 
impact, attention should be drawn to the low level of dedication to 
marketing and communication, both in terms of human effort (hours 
devoted) and financial resources (budget). An improvement in how 
efforts are allocated (reducing organisational aspects in order to 
increase marketing) would probably have a significant effect on the 
ability to attract attendees and, therefore, on the dissemination of 
European cooperation.

Overall, organisers are very satisfied with the results (9 out of 10), 
although this does not translate into certainty that they will organise an 
event again next year.

Finally, the assessment obtained by Interact has been positive, although 
it has dropped slightly compared with the previous edition. The decline 
in the rating of the Interreg Day Guide may be one of the reasons for 
this slight decrease.

The most positive aspect of the 2025 edition 
is the increase in the number of attendees 
(50.815) at the events, which has doubled 
compared with the previous year. One of the 
reasons that explains this rise is that events 
classified as “Festivals” accounted for 20% 
of the total (versus 9% the previous year) 
and also increased their average number of 
attendees, going from 2.017 to 2.539. It 
could be concluded that the greatest impact 
in terms of attendance is achieved with 
“Festival”-type events held outdoors.



IC DAY 2025
Co-funded by 
the European Union
Interreg

34

Acknowledgements
Contact

Interact office

C/Isabel la Católica, 8
46004 Valencia, Spain
rosa.escamilla@interact.eu
www.interact.eu

We would like to thank all programmes, projects and other 
institutions that have organised and participated in the 
events of IC Day. We would also like to thank those who 
filled in the evaluation survey, without their help this 
report would not have been possible.



Evaluation report

Co-funded by 
the European Union

Co-funded by 
the European Union
Interreg


