
AI tools &
Cap-Com

CAP-COM: Capitalisation towards a greater project impact

Arkam Oĵrak/ Interact / 14 May 2024
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What does óGenerative AIô 
generate?
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Known issues

Å Was this generated by AI, or is it genuine?

Å Ethical concerns related to transparency, biases, racial and social inclusion, 

gender equality, etc.

Å AI outputs are imperfect ïand they are ñtoo perfectò.

Å Lack of understanding of modelsô capabilities and limitations + skepticism 

Å Paid subscriptions

Å Level of quality on free tools

Å Lack of regulatory framework
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ChatGPT 3.5: Research, writing, drafting

Microsoft Copilot: Chat GPT 4 + Dall-E 3 + Bing

Google Gemini: Multimodal (text, image, audio, code, etc.)

Resoomer: Summarize and analyze argumentative texts

Gramarly: Check grammar, tone and generate text

QuillBot: Paraphrase, grammar and improve English

Hemingway editor: Improve readability, colour coded guide

Copilot

Writing tools

https://chat.openai.com/
https://copilot.microsoft.com/
https://gemini.google.com/
https://resoomer.com/en/
https://www.grammarly.com/
https://quillbot.com/
https://hemingwayapp.com/
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Prompt ideas
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Understand Interreg

Understand what Interreg is using the information under this link: https://interreg.eu

Go programme specific

(Thatôs correct.) Now please find the information about Interreg EURO MED Programme, and summarise

what the programme does

Get to know your job description

Iôm working as communication officer for this programme. My main tasks are

Å Promoting the programme to the identified target groups

Å Managing the programmes communication channels, such as the website, social media accounts

Å Organising visibility events, as well as other general events for the management of the programme, 

such as info days, partnership forums, applicant seminars

Å Supporting project beneficiaries, who are the organisations receiving funding from our programme, in 

project communications. For example, advising them on communication measures for their projects.

Å Carrying out creative work for all these tasks, such as graphic design, video editing, creative writing, etc

Reply ñI understandò if this is clear. I will give you tasks based on this grounding.

óGroundingô ChatGPT
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Once grounded, ChatGPT will give more accurate and more relevant replies to your prompts. For 

example:

Ask for project summary

Great! Now I am going to paste a one-page information about a project that our programme funds. This is 

from the application form and these texts are usually bureaucratic and hard to understand. I would like you 

to summarise the information in plain language that non-specalist people can understand.

Find titles to planned events

In our communication strategy, there are four major transnational events foreseen

1. A kick-off event to launch the Programme

2. Programme and project Governance summit

3. A community building event to boost the Euro-MED community

4. A Mediterranean forum: ñMEDforPolicyChangeò.

Can you please propose catchy titles for each of these four events?

óGroundingô ChatGPT
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Letôs test the ideas

Dementia is one of the most common mental illnesses which is not curable yet. Cities of Vrsac and Resita face the challenges of providing 

optimal quality of life to their ageing citizens, especially those with dementia. As a consequence of population ageing, prevalence and incidence 

projections indicate that the number of people with dementia will continue to grow. 

What if we start to take the necessary steps for implementing preventive measures to slow down the incidence of dementia and to improve the 

quality of life of existing patients? Through infrastructural investments and training sessions for doctors and staff, we raised the quality of 

treatment for patients with Dementia. We raised awareness to reduce stigma and to promote action.

Firstly, we started building a dementia department in Vrsac and procuring the medical equipment in Resita while launching the awareness 

campaign about the prevention of dementia. Secondly, we organized events where doctors and other medical staff exchanged knowledge, 

know-how and good practices regarding preventing dementia beyond borders. Finally, we researched the risk factors for dementia in the 

region. The knowledge shared and the infrastructure provided allows medical experts to focus on vulnerable groups and improve the situation. 

In 24 months:

¶ 2 spaces in Vrsac and Resita were rehabilitated and equipped,

¶ 108 doctors and other experts attended various exchange events,

¶ 13.000 locals were involved in the projectôs activities,

¶ 600 disadvantaged persons either participated in activities or were part of a research study,

¶ 155.000 citizens from both regions learned more about preventing dementia from the awareness campaign.

Now, the community is aware of dementia prevention, and people have direct access to higher-quality medical care.
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Rewrite: example from Gemini

Imagine a community grappling with rising dementia rates, its citizens facing a future clouded by forgetfulness and isolation. This 

was the reality for Vrsac and Resita, two cities in Romania struggling to provide quality care for their aging population. But instead 

of succumbing to despair, they chose action. 

Their 24-month journey began with a simple yet powerful idea: empower the community to fight back. First, they built and equipped 

dedicated dementia departments in each city, offering patients a haven of specialized care. But they didn't stop there. Recognizing 

the importance of prevention, they launched a knowledge exchange program, bringing doctors from across borders to share best 

practices and identify risk factors.

The ripples of change spread far and wide. An awareness campaign reached 155,000 citizens, dispelling myths and equipping 

them with tools for prevention. Vulnerable groups, often overlooked, received targeted support, ensuring no one was left behind.

Today, Vrsac and Resita stand as testaments to the power of community action. Residents have direct access to quality care, 

empowered with knowledge to protect themselves and their loved ones. This story isn't just about fighting dementia; it's about 

hope, collaboration, and the unwavering spirit of a community united against a seemingly insurmountable challenge.

If Vrsac and Resita can do it, so can others. Their story serves as a beacon, reminding us that even in the face of daunting 

challenges, collective action can pave the way for a brighter, healthier future.

Prompt: ñHelp me rewrite this story, to make it shorter and relatable. It should read like a short inspirational 

article, and without bullet points:ò
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Target audience: example from Chat GPT 3.5

Name: Maria

Age: 45

Occupation: Marketing Manager

Location: Bucharest, Romania

Background:

Maria is a busy professional living in Bucharest, 

Romania's capital city. She leads a fast-paced 

lifestyle, juggling her career, family responsibilities, 

and personal interests. Although she is not directly 

impacted by dementia, Maria is keenly aware of the 

growing prevalence of the condition, especially as 

her parents approach old age. She values staying 

informed about health-related issues that could 

affect her family's well-being and is always on the 

lookout for meaningful stories that inspire positive 

change.

Prompt: ñCan you make a general audience profile for this project? I'm trying to decide who to target with this 

story on social media.ò

Challenges:

Limited time to stay updated on current events and societal issues amidst 

her busy schedule. Desire to find practical solutions and resources for 

potential health concerns affecting her family, including dementia. 

Preference for content that is informative, engaging, and relevant to her 

personal experiences and interests. Need for credible sources of information 

to guide her decision-making process regarding health-related matters

Goals:

Access reliable information and resources about dementia prevention, care, 

and community support initiatives. Find inspiration and encouragement from 

real-life stories of individuals and communities taking proactive steps to 

address dementia. Share meaningful content with her network on social 

media platforms to raise awareness and spark conversations about 

important societal issues. Connect with like-minded individuals and 

organizations working towards improving dementia care and support 

services.
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Target audience: Help me visualise

Name: Maria

Age: 45

Occupation: Marketing Manager

Location: Bucharest, Romania

Background:

Maria is a busy professional living in Bucharest, 

Romania's capital city. She leads a fast-paced lifestyle, 

juggling her career, family responsibilities, and personal 

interests. Although she is not directly impacted by 

dementia, Maria is keenly aware of the growing 

prevalence of the condition, especially as her parents 

approach old age. She values staying informed about 

health-related issues that could affect her family's well-

being and is always on the lookout for meaningful stories 

that inspire positive change.

Generated on the platform: www.this-person-does-not-exist.com
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Social media: example from Copilot

Prompt: ñWrite three separate but engaging social media posts about this project:ò 
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Tips

Prompt your way to success:

Å

Å

Å

Å

Å

Image by Google DeepMind, Pexels, CC
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Text -to -image tools
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Midjourney (r)Evolution 

Prompt: Latvian farmer with a gigantic 

pumpkin, realistic photo --v
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v1, Feb 2022 18v2, Apr 2022

Midjourney (r)Evolution 
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v3, July 2022 19v4, Nov 2022

Midjourney (r)Evolution 
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v5, Mar 2023 20v5.1, May 2023

Midjourney (r)Evolution 
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v5.2, June 2023 21v6, Dec 2023

Midjourney (r)Evolution 
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v1, Feb 2022 22v6, Dec 2023

Midjourney (r)Evolution 
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Steve McCurry Afghan Girl, 1984 /imagine Teenage girl, Afghan refugee, emerald eyes, red head scarf, national 

georgraphic photography, cinematic, global illumination, Kodachrome 64 colour-

slide film, Nikon FM2 camera, Nikkor 105mm Ai-S f/2.5 lens, --ar 2:3 --v 4 

Original Midjourney

https://www.artsy.net/artist/steve-mccurry
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Stable Diffusion
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Upscaling

30
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Generative fill/inpainting feature

31

Link to the video

https://twitter.com/ciguleva/status/1694204732934627832?s=48
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Outpainting/zoom out

feature

32

Link to the video

https://www.linkedin.com/posts/arkamograk_i-generated-all-the-imagery-in-this-video-activity-7102312929554817026-wiKe?utm_source=share&utm_medium=member_desktop
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Blend feature

33

+

=
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Describe feature (img-to-text)

34



P
R

E
S

E
N

T
A

T
IO

N

35

Copying styles ïpossibilities are endless!

35
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OpenArt.ai (SDXL model tweaked by Openart)

36Prompt: Realistic photo, old woman with dementia, smiling
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Juggernaut XL (SDXL based model)

37Prompt: Realistic photo, old woman with dementia, smiling


